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• BUSINESSES…looking to expand, invest, start-up or 
relocate to Lee’s Summit. 

• VISITORS…from neighboring communities, greater 
KC area and regional drive markets. 

• RESIDENTS…who call Lee’s Summit home, plus 
those who choose to work in our community. 

Target Audience 



Allocate available marketing 
resources in the most efficient 

and effective manner. 

Our Goal 



• 1,000+ Chamber Members 

• 125 EDC Investors 

• 300 Downtown Businesses & Investors 

• 100 Private Sector Businesses 

 

Collaborative Partners 



Marketing & Media Clout 

Our centralized marketing and media 
efforts have allowed us to increase 
our media buying power through 

negotiated “city rates,” which 
remain significantly lower than those 

who choose to go it alone. 



July-December 2017 



KC Relo Magazine 



Economic Development 

• KC Options Magazine 

• Outdoor Boards 

• Kansas City Business 
Journal 

• “Crane Watch” Digital 

• Royals Radio Network 

• MetroWire Media 



Development Center 

• Kansas City Business 
Journal Book of Lists 

• “Crane Watch” Digital 

• Royals Radio Network 

• MetroWire Media 

• KCBJ Weekly 



Downtown Lee’s Summit 

• Live Radio Remotes & 
Schedules on 106.5 & 99.7 for 
Small Business Saturday, 
Summit Art Festival & Mayor’s 
Tree Lighting 

• TV Segments on KC Live for 
Downtown Merchants 

• Event promotion in KC Parent 
& Going Places Magazine 



Chamber of Commerce 

• Outdoor Boards 

• Royals Radio Network 

• Digitally Targeted 
Banners & Geofencing 

• Live Radio Remote 

 

 

 

 

 



Lee’s Summit Tourism 

• KC Parent & Going Places  

• Digitally Targeted Banners 
& Geofencing 

• Royals Radio Network 

• MO Travel Publications 

• Visit KC Print & Digital 

• Outdoor Boards 

• Social Media Partnerships 

• Lee’s Summit Merchandise 



Community Marketing Partners 



Measuring Results 

• Value-added and no charge media remain a  
5 to 1 ratio  

• Royals Radio Network reaches an average of 
951,360 listeners per game 

• Oktoberfest digital ads tracked 74,090 unique 
visitors during the festival, capturing demos  

 



Sales Tax 
4.95% Increase 
(vs. last year) 

Bed Tax 
15.5% Increase 
(vs. last year) 



What’s Next: Sneak Peek 



Hometown Partnership 



THANK YOU 

QUESTIONS? 


