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INTRODUCTION

About North Star, Lee’s Summit and this Project

North Star Destination Strategies has been working exclusively with communities for more than
a decade, helping them uncover, define, implement and integrate their own unique competitive
identities.

In 2011, the City of Lee’s Summit, MO partnered with North Star on a community branding
project. Through comprehensive research, the initiative uncovered a competitive identity based
on Lee’s Summit’s most relevant and distinct promise to its stakeholders—those who live, work
and play in Lee’s Summit. The strategic platform that resulted from the initiative states, “For
those seeking unassuming, community-minded neighbors, Lee’s Summit, the highest point
between Kansas City and St. Louis, affords you a broader perspective on what’s important so
you can go above and belong,” The tagline chosen to represent the brand positioning is “Yours
Truly.”

In 2014, Lee’s Summit again partnered with North Star to evaluate brand marketing efforts and
awareness by understanding current public perceptions of Lee’s Summit and the extent to which
Lee’s Summit’s reputation has changed since marketing efforts were put into place. The insights
gleaned from North Star’s in-depth process of analyzing the resulting data illustrated the extent
to which branding efforts have been successful in influencing public perceptions of Lee’s
Summit and the extent to which Lee’s Summit’s brand image has changed.

In 2015, the Lee’s Summit Chamber and Lee’s Summit Economic Development Council again
enlisted North Star’s expertise to conduct economic development market research. The data
identified industries and industry clusters that are best suited to Lee’s Summit’s existing business
climate based on a variety of factors including regional growth industries, workforce attributes
and demographic and household data. The research identified Lee’s Summit’s labor force and
consumption profile utilizing data gathered from Environmental Systems Research Institute Inc.
(ESRI), Tapestry Profile, which incorporates more than 200 geo-demographics, socio-economic,
lifestyle, workforce and psychographic data points.

North Star’s research is designed to help the Lee’s Summit economic development team hone in
on the most qualified business prospects nationwide using a variety of findings uncovered by
traditional studies such as cluster analysis and targeting.
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PURPOSE AND METHODOLOGY

North Star’s research is designed to uncover industries and clusters that best correspond and
complement successful, high growth industries in Lee’s Summit, Missouri. This research
component should be used to identify potential business prospects for recruitment, expansion or
retention efforts based on industries that are succeeding in Lee’s Summit and in communities
with a similar economic and psychographic footprint. This data can be used to assist economic
development professionals and leadership within the area to actively recruit businesses and
industries to the City of Lee’s Summit.

Using data gathered from Environmental Systems industries (ESRI), North Star developed a
demographic and psychographic profile for Lee’s Summit. North Star then identified
complementary communities that most closely share similar consumer characteristics. Using the
Bureau of Labor Statistics, Quarterly Census of Employment and Wages data, North Star
identified the top growth industries.

North Star’s approach was to examine long run and short-run net positive growth exhibited by
industry sectors in terms of employment, firms and wages. From this analysis, North Star
determined the top industry sectors—Iisted using the North American Industry Classification
System (NAICS)—within Lee’s Summit’s economic landscape. These industries were then
compared to those of complementary communities around the country. This allows researchers
to compare Lee’s Summit’s economic growth to communities with similar economic profiles as
well as determine other high potential industries that may not have been targeted previously.

North Star combined Lee’s Summit’s top NAICS codes and the city’s workforce characteristics
(using Resident Tapestry data derived from ESRI) to define a list of targeted industries that best
match the city’s existing business assets and labor market strengths.

For additional information and a full description of NAICS codes, see:
http://www.census.gov/eos/www/naics/ .
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STUDY SUMMARY

The 2015-2016 Lee’s Summit Economic Development Market study provided fundamental
information about the Lee’s Summit community and its demographic profile, its general business
climate and employment base, as well as potential areas of growth and investment.

The data helped identify significant industry clusters, including advanced manufacturing and
technology as well as aviation-related companies. In addition, Lee’s Summit’s core demographic
profile has shifted slightly in the years after the Great Recession with the rise of

the dual income, community-minded “Soccer Mom Family.”

The information obtained from this market study will help the Lee’s Summit Economic
Development Council fine-tune its economic development strategy to attract new industry to
Lee’s Summit while identifying growth opportunities.
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Lee's Summit Business Landscape
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LEE’S SUMMIT BUSINESS LANDSCAPE
TOP INDUSTRIES: FIRMS

North Star identified successful, high growth industries in Lee’s Summit, Missouri. The data
should be considered an important first step when targeting companies for economic
development recruitment, expansion and retention efforts.

As part of the review of Lee’s Summit’s businesses, North Star conducted a review of all
businesses that were either a headquarters or single location within the city limits utilizing our
Dun & Bradstreet database. This resulted in the identification of approximately 5,700 companies
with the top industries represented in the graph below.

Lee’s Summit’s top growth industries are in the business services and consulting services in
management services that includes health care and financial management. Together, they
account for nearly 39 percent of the city’s businesses. The top growth sectors account for
approximately 40 percent of all businesses in the city, as indicated in the pie chart below. Note:
Information is based on Dun & Bradstreet (D&B) business research and profiling.

Lee’s Summit Top Industries: Firms

Health Care Services
Restaurants & Retail 6% (other) 1'%

]

Iq

Religious & Nonprofit k
Organizations, 5% \

::“Z.'i‘ff:n‘\

Insurance Agencies & Prohu-iﬂlﬂllnh Sector 5% Residiential
Brokerages, 4% Services 4% Construction

Consulting

Murrber of Companies by Top Industry
Business Serndces 1,053

Resiciertial Construction Contractors
Wholesae Sector

Profaessional Services

Insurance Agencies & Brokerages
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LEE’S SUMMIT BUSINESS LANDSCAPE
TOP INDUSTRIES: EMPLOYMENT

With a total of 5,718 business licenses issued, the overwhelming majority of Lee’s Summit
companies (4,168) employ fewer than four employees, followed by companies who fall into the
5-10 employee range (550). Approximately 275 companies employ 11-49 people, with 86 having
50 or more employees.

Employment Level by Company
4,168

11-49
50 -99
100 - 499
500 - 999

Employment Levels
1%1%1%<1%

—
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LEE’S SUMMIT BUSINESS LANDSCAPE
TOP INDUSTRIES: REVENUE

Over 94 percent of Lee’s Summit businesses report revenue below $1 million. These are
typically small businesses and enterprises that may be indicative of an entrepreneurial climate. A
small portion of businesses in (5%) report revenue between $1 — $5 million. According to Dun &
Bradstreet, a little over one percent of companies in Lee’s Summit (1.3%) indicated having
revenue over $5 million.

Revenue
= %1 million

$5 - 510 million

%210 - 450 million
%50 - $500 million
= %1 billion
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LEE’S SUMMIT BUSINESS LANDSCAPE
TOP INDUSTRIES FOR RECRUITMENT BY NAICS CODE

MAICS Code Industry
5415 Computer systems design and related services
5511 Management of companies and enterprises
5242 Insurance agencies and brokerages

48 & 49 (48412 488, 493) Transportation & warehousing

Frofe nal, scientific, and technical services

Medical and diagnostic Laboratories/Nursing & Residential care
Inforrnation sectors, particular related software and data warehousing

Finance and Insurance

Fabricated metal manufacturing

ical device

Lee’s Summit Top Industries: Conclusion

Given that a large percentage of Lee’s Summit businesses operate with fewer than four
employees, North Star concluded that the heart of the city’s economic landscape is paved with
small businesses and entrepreneurial enterprises.
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Jackson County Economic Landscape
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COUNTY AND STATE ECONOMIC LANDSCAPE
REGIONAL PERFORMANCE OUTCOMES

Jackson County, Mo. and the State of Missouri

Regional economic performance can be measured by indicators of overall performance directly
related to the standard of living in a region, as well as intermediate indicators of economic
activity that may or may not translate into a region’s standard of living. Below find data on a
variety of factors from 1998-2014 for Jackson County and the State of Missouri in benchmarks
ranging from workforce to innovation.

Key takeaways from the data for Jackson County, Mo:

*Private wage growth rose 2.54 percent, ranking Jackson County 8" among counties tracked.
*GDP per capita dropped by .02 percent, to $48, 697.

*The employment rate dropped just .37 percent, at No. 2 among peers, with a workforce of
328,883.

*The poverty rate rose 5.2 percent, with 16.5 percent of residents living in poverty.
eInnovation growth rate was 2.55 percent, with 1.91 utility patents per 10,000 employees
(2005-2011)

*The total number of business establishments dropped by 116, with 17,961 total businesses.

Key takeaways for the State of Missouri:

*The labor force participation rate dropped by almost 6 percent, at 81.64 percent participation.
*The unemployment rate rose by almost 2 percent, to 6.15 percent.

L abor force productivity rose .76 percent, to $75,367 GDP per worker.

*Exports as a percent of GDP rose 4.7 percent to 6.17 percent.



NORTH STAR DESTINATION STRATEGIES

COMMUNITY MARKETING AND COMMERCIAL REAL ESTATE RESEARCH AND ANALYSIS

Outcomes

Prosperity
Jackson County, MO
GDP Per Capita, 2005 real doliars 1998-2014

growth rate

-0.02% @~ $48,697

Labor Mobilization

Missouri
Labor Force Participation Rate 1998-2014

change

_5.73%- @ 81.64%

@\,_\J

1988 2014
Unemployrment
Missouri
Unempiloyment Rate 1998-2014
change

+1 .QB%A rank 6.150;0

S

1988 2014

Annual Wage

Jackson County, MO
Average Private Wage 1998-2014

growth rate

2.54% 0~ $48,885

19898 2014

Employment
Jackson County, MO
Private, Non-Agricultural Employment 1998-2014

growth rate

_0.37% @~ 328,883

%

1998 2014

Jackson County, MO
1998-2014

change

+5.20%A @rant 16.5001{'.'

_—

1998 2014
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Intermediate Outcomes

Labor Force Productivity ==

Missouri Jackson County, MO
Real GDP, 2005 dollars, per Labor Force Participant 1998« Litility Patants per 10k employeses 1998-2011
2014

growth rate growth rate

0.76% @=  $75,367 2 55%, @ 1.91

19498 2014 19498 2011

Establishments

Jackson County, MO

1998-2014
116~ 17,961

International Trade & Investment

Missouri
Exports as a percent of GDF 1998-2014

growth rate

4‘?0% 44 rank 6.1?':';0

@l/\/\’

1998 2014
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COUNTY AND STATE ECONOMIC LANDSCAPE
BUSINESS ENVIRONMENT

Jackson County, Mo. and the State of Missouri

The first key driver of regional economic performance is the quality of a region’s business
environment, which is shaped by policy and firm behavior. Below find data on a variety of factors
from 1998-2014 for Jackson County and the State of Missouri in benchmarks ranging from tax
rates, venture capital expenditures and advanced degrees awarded.

Key takeaways from the data for Jackson County, Mo:
Areas of significant growth or strength compared to peer counties or states noted in
blue.

*Venture Capital expenditures were $65 per $10,000 GDP, an 86.52 percent growth rate,
ranking the county 9" among peer counties.

*Percentage of population receiving a high school diploma or more was 88.70 percent, higher
than the U.S. average of 86.33 percent, ranking the county 34" among peers.

*Percentage of population with some college of Associates Degree or more was 59.21
percent, higher than the U.S. average of 58.37 percent, ranking the county 20" among peers.
*Percentage of population completing a Bachelor’s Degree or more rose 28 percent, slightly
lower than the U.S. average of 29.28 percent, ranking the county 16" among peers.

*The percentage of traded employment in strong clusters was 44.17 percent, a growth rate of
1.26 percent.

*Manufacturing jobs as a percentage of all jobs was 6.49 percent, a decrease of 2.44 percent.

Key takeaways for the State of Missouri:

*Research and development expenditure per capita was $1,312, an 8.84 percent growth rate,
ranking the state 4" among peer states.

*Federal funding for R&D per capita was $92, a 3.85 percent growth rate.

«The number of science and engineering degrees awarded was 17,390, for a 28" ranking.
*The number of advanced scientific workers rose by .18 percent, for a 2.90 percent growth
rate, ranking the state 16" among peers.

*The percent of workers represented by unions was 7.47 percent, a decline of 4.03 percent,
ranking Missouri 7" among peers.

«State and local taxes as a percent of GDP were 9.23 percent, ranking the state 25" among
peers.

«Corporate taxes as a percent of GDP were .20 percent, ranking the state 11" among peers.
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Factor Input Conditions

RE&D Expenditure per Capita

Missouri
Tofs! RED Expenditures per Capita 1906-2014

groswtine rabe

8.84% 0=«  $1.312
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14883 2014

Venture Capital
Jackson County, MO
Ventws Capital per 510,000 GOP 2005-2011
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86.52% @~  $65

2005 Fii g

Advanced Scientific Workers

Missouri
Emplayed Sciencs, Enginesning and Health Doctors!
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grosvting rabe

2.90% @~ 0.18%
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2006 2010
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2044
us avg 20 rti""h
58.37% 59.21%

2000 2014

Federal Funding for RED per Capita
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Sdentific Degrees Awarded

Missour
Tofs! Science & Enginesning Doctorates
Awarded 1988-2014

17,390 & rank

S

1998 2014

Total Receiving High School Diploma or More

Jackson County, MO
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Total Completing a Bachelor's Degree or More

Jackson County, MO
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Context for Firm Strategy and Rivalry

Taves as Percent of GDP
Missouri Missour
Percant of Workers Represantsd by Unions 2001- Stste snd Locsl Texes ag Percent of GOF 1998-
2014 2013

il;[;éﬂfn g rank 7.47% 9230)",& e

\/\k 1 — _—
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COUNTY AND STATE ECONOMIC LANDSCAPE
TAX CLIMATE & FISCAL RESPONSIBILITY

TAX CLIMATE FISCAL RESPONSIBILITY
State Business Tax Climate Index 2015 State Debt per Capita (FY2010)
State 0;::':!' State State Debt per Rank
Capita (1 is Highest Dabt)
— uLf Missouri 53416 2%
Kansas - Kansas 2,276 37
Dkishoma 2 Oklahoma 52664 3
Source’ The 1 ax Foundabion
State and Local Tax Burden
Mi i Credit Ratii
Stat Total Taxes Paid per Rank asourt Lt N 1anngs -

e Capita (1 is Highest Taxes) | Moody's Standard & Poor's Fitch
Missouri $2,298 33 AAA AAA AAA
Kansas §2,566 24
Oklahoma $2.143 34

Sourca The | ax Foundabion
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COUNTY AND STATE ECONOMIC LANDSCAPE
TAX SUMMARY

TAX SumMmaRY

MISSOURT Kansas OmanoMA
Income Tax Rale’ §.35% Corporate Income Tax Rate 6%
CORPORATE INCOME mg The franchise tax rato = Corporate income Tax Rate 4% Franchise Tax
(Excisi) Tax amo 11171150 of 1% { 00DOBT) for tax year 2015, Franchise Tax There i no Fanchise tax §1.25 for @ach §1,000 of captal nvestad of
Francmse Taxes and 0% for tax year 2016 and thereafier after 2010 used in Okiahoma
IMDMIDUAL Tiered baginning &l 1.5% for the first 51,000 Taxed at & rate of 2 7% for §15,000 and
OOk TAX of Incoma. Delow. All income above 515,000 5 taxed Six bers up to 58,700 in mcome
ol Income of over $0,000 s taxed at 6%. alae% Al income above 58,700 is laxed at 5.25%
State sales tax rate is 4 225% Stale sabes tax rale s 4 5%
SaLes Tax Local rates can push the fotal rate fo SHBAS o e £t Iy . £ County rate up fo 2%
10.863% Local rates can push the lotal rate fo 9.8% City rate up 1o 5%
ProPERTY Tax e e Fropery s taed at the local level Proparty s taxed al the local level
Taxable wage base $13,000 Taxable wage base §12 000 Taxable wage base $18,700
UwensrLoTmENT New employer rate 2. 7% New employer rate: 4.0% New employer rate: 2 4%
InsuRANCE Tax Experienced rate rage Expanenced rate rage Expenenced rale rage
0.0% - 6.0% 0.0% - 54% 02%-7.3%
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COUNTY AND STATE ECONOMIC LANDSCAPE
MISSOURI CORPORATE INCOME TAX SUMMARY

Corporate Income Tax

o Taxrate is 6.25%

» Basis for income is federal tax return

Franchise Tax

Missouri « Taxis based on the “par value of the corporation’s outstanding shares and surplus™.

» This is defined as the “total assets or the par value of issued and outstanding capital stock, whichever is greater”.

s For capital stock with no par value, the value is $5.00 per share or actual value, whichever is higher

+ The franchise tax rate is 1730 of 1% (.000333) for tax years 2011 and prior. 1/37 of 1% (.000270) for tax year 2012; 1/50 of 1%
{.000200) for tax year 2013; 1775 of 1% (.000133) for tax year 2014; 1/150 of 1% (.000067) for tax year 2015; and 0% for tax year
2016 and thereafter.
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COUNTY AND STATE ECONOMIC LANDSCAPE
MISSOURI TAX INCENTIVES PROGRAMS
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Demographics
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DEMOGRAPHICS
POPULATION TRENDS

Jackson County, Mo. and State of Missouri

The second key driver of regional economic performance is a region’s structure, which is largely
shaped by population and demographic characteristics. Below find data on a variety of factors
from 1998-2014 for Jackson County and the State of Missouri in benchmarks ranging from tax
rates, venture capital expenditures and advanced degrees awarded.

*Total population was 683,683, a growth rate of .27 percent.

«Government employment in local services was 1,405, ranking the county 3" among peers.
«Government employment in federal services was 1,207, ranking the county 2@ among peers.
*Average traded establishment size was 18, higher than the U.S. average of 16, ranking the
county 8" among peers.

*Young adult population was 188,653, a negative growth rate of -0.59 percent.

*The percentage of the population ages 0-4 (preschool) was 6.85 percent, higher than the U.S.
average of 6.23 percent.

* The percentage of the population ages 5-17 (school age) was 17.21 percent, higher than the
U.S. average of 16.85 percent.

*The percentage of the population ages 18-24 (college age) was 8.77 percent, lower than the
U.S. average of 9.87 percent.

*The percentage of the population ages 25-44 (young adult) was 27.59 percent, higher than
the U.S. average of 26.37 percent.

*The percentage of the population ages 45-64 (older adult) was 26.05 percent, slightly lower
than the U.S. average of 26.20 percent.

*The percentage of the population ages 65 and older (older adult) was 13.53 percent, lower
than the U.S. average of 14.49 percent.

*Population density per square mile was 1,118, higher than the U.S. average of 88.

*Net international migration was .18 percent of total population, lower than the national
average of .31 percent.

*Net domestic migration was -.14 percent of total population.

*Agriculture output as a percentage of GDP was .10 percent, a growth rate of .80 percent.
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DEMOGRAPHICS
POPULATION TRENDS & GROWTH

Jackson County, Mo. and the State of Missouri

Population
Population by Age - Ages 0 to 4 (Preschool] Population by Age - Ages 5 to 17 {School Age)
Jackson County, MO Jackson County, MO
Parcentage of popwishion 1998-2014 Parcentage of popwistion 1998-2014
LS By LS 2V
0 0
6.23% 6.85% 16.85% 17.21%
1998 2014 1998 2014
Population by Age - Ages 1B to 24 (College Age) Population by Age - Ages 25 to 44 [Young Adult)
Jackson County, MO Jackson County, MO
Parcentage of populstion 1998-2014 Parcentage of popwistion 1998-2014
LS AV LS 2V
4] 0
9.87% 8.77% 26.37% 27.59%
1998 2014 1998 2014

Population by Age - Ages 45 to 64 (Dider Adult)

Jackson County, MO
Parcentage of popwsfion 1998-2014

26.20% 26.05%

1998 2014

Total Population Growth

Jackson County, MO
1998-2014

DZTD,:"'(D A7 rank EBS,EBS

_,/—/_/

148498 2014

At

Jackson County, MO
Farcenfage of populstion 1998-2014

14.49% 13.53%

18488 2014

Young Adult Population Growth

Jackson County, MO
1998-2014

10.59% < 188653

\_/

1848 2014
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DEMOGRAPHICS
POPULATION DENSITY, MIGRATION, GDP

Jackson County, Mo. and the State of Missouri..

Population Density
Jackson County, MO
Popwshion per 2q. mile 2000-2010

0
88 1,117

Met Domestic Migration
Jackson County, MO
Az parcent of tofs! population 2001 -2014

-0.14%

__ﬂ\f/\//

2001 2014

Met Internaticnal Migration

Jackson County, MO
Az parcant of fofs! popuwation 2001-2014

T __—___ ..........................
e
2001 —

Jackson County, MO
Agricuifure Outpwt / GDF 2007-2012

= 2007 2012
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DEMOGRAPHICS

GOVERNMENT EMPLOYMENT & HEADQUARTERS

Jackson County, Mo. and the State of Missouri

«Jackson County had 1,405 local government employees in 2013, ranking 3.
«Jackson County had 1,207 federal employees in 2013, ranking 2",
*Missouri government employment in higher education was 43,862.
*Missouri government employment in health and hospitals was 14,616.
«Jackson County’s average firm size was 18, ranking 8th

Missouri is the headquarters home for 29 Fortune 1000 firms, ranking 24™.

Gowv. Employment - Local Services

Jackson County, MO
2013

1,405 @

Data is only evailable for 2013

Missourl
2043

43,862 s

Data is only gvailable for 2013

Gov. Employment - Federal Services

Jackson County, MO
2013

1,207 @

Deta is only gvailable for 2013

G, Employment - Health and Hospitals

Missourl
2043

14,616

Data is only evailable for 2013

Firm Demographics

Average Firm Size

Jackson County, MO
Avsrage treded astabiishment size 1998-2014

16 18
S

—

1998 2014

Missouri
2044

Hos: 29

TOP 5 FIRMS:

4. Charter Communications
33, Anheuser-Busch

72 A6 Edwards

122 Ameren

128, Arch Coal
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Industry Clusters
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CLUSTER ANALYSIS
JACKSON COUNTY EMPLOYMENT
(FIVE-YEAR TREND 2009-2014

Jackson County job growth was most significant in the transportation,
manufacturing and service industries, with freight transportation
arrangement jobs leading the way:

*Freight transportation arrangement jobs rose 371% from 247 to
1,164 employees.

*Railroad rolling stock manufacturing jobs rose 31% from 135 to
177 employees.

*Auto equipment rental and leasing jobs rose 28.9% from 329 to 424
employees.

«Specialty food stores jobs rose 22.6% from 434 to 532 employees.
*Gas station jobs rose 26.5% from 1,663 to 2,104 employees.

Utility system construction jobs rose 27.3% from 487 to 620
employees.

*Cut and sew apparel manufacturing jobs rose 33.3% from 18 to 24
employees.

*Soap, cleaning compound, toilet manufacturing jobs rose 20.6%
from 180 employees to 217 employees.
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CLUSTER ANALYSIS
JACKSON COUNTY WAGE GROWTH
(FIVE-YEAR TREND 2009-2014)

Wage growth in Jackson County from 2009-2014 was most significant
in the following sectors: Software publishing, sound recording,
messenger and delivery services, freight transportation, railroad support
manufacturing and residential construction.

«Software publishers: Average Annual Wage (AAW) rose 72% from
$63,362 to $109,070.

*Sound recording industry: AAW rose 43% from $48,421 to
$69,391.

Local messengers and local delivery: AAW rose 42.3% from
$26,470 to $37,657.

*Support activities for freight transportation: AAW rose 42.1%
from $25,983 to $36,926.

*Freight transportation arrangement: AAW rose 33.6% from
$48,795 to $65,211.

*Railroad rolling stock manufacturing: AAW rose 23.5% from
$57,987 to $71,642.

*Residential building construction: AAW rose 23.2% from $36,037
to $44,412.
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CLUSTER ANALYSIS
JACKSON COUNTY NUMBER OF ESTABLISHMENTS
(FIVE-YEAR TREND 2009-2014)

*Support activities for road transportation establishments rose 36%
from 22 to 30.

Facilities support services establishments rose 120% from 5
establishments to 11.

*Boiler, tank, shipping container manufacturing establishments rose
20% from 5 establishments to 6.

*Psychological and substance abuse hospital establishments rose
50% from 4 establishments to 6.

*Ground passenger transportation establishments rose 50% from 10
establishments to 15.

«Cut and sew apparel manufacturing establishments rose 33% from
3 establishments to 4.
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CLUSTER ANALYSIS
JACKSON COUNTY DATA POINTS
(FIVE-YEAR TREND 2009-2014)
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CLUSTER PORTFOLIO
Jackson County 2014 Employment by Traded Cluster

The charts below rank the leading clusters in the Jackson County region based on a set of core
performance indicators. Traded clusters serve markets in other regions or nations, and are
concentrated in regions that afford specific competitive advantages. Local clusters sell products
and services primarily for the local market and are located in every region. (Rank numbers are

out of 3,221 U.S counties.)
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CLUSTER PORTFOLIO
Jackson County 2014 Employment by Local Cluster

The charts below rank the leading clusters in the Jackson County region based on a set of core
performance indicators. Traded clusters serve markets in other regions or nations, and are
concentrated in regions that afford specific competitive advantages. Local clusters sell products
and services primarily for the local market and are located in every region. (Rank numbers are
out of 3,221 U.S counties.)
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CLUSTER PORTFOLIO

Jackson County Traded vs. Local Clusters

Traded clusters serve markets in other regions or nations, and are concentrated in regions that
afford specific competitive advantages. Local clusters sell products and services primarily for the

local market and are located in every region.
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CLUSTER PORTFOLIO
Jackson County Cluster Linkages/Economic Diversification

Related Clusters

The data visualization below displays the related clusters with infarmatien about the specialization for this regien.

More information on Related Clusters available here
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LEE’S SUMMIT TAPESTRY
LIFEMODE GROUPS: FAMILY LANDSCAPES, AFFLUENT
ESTATES, MIDDLE GROUND & GENXURBAN

According to market research into Lee’s Summit families and residents, four general
LIFEMODE groups emerged, with the strongest representation in the Family Landscapes and
Affluent Estates LIFEMODE groups, followed by Middle Ground and GenXUrban LIFEMODE
groups. Descriptions of each group are below.

LifeMode 4 Family Landscapes

*Successful young families in their first homes

*Non-diverse, prosperous married-couple families, residing in suburban or semirural areas with a low vacancy rate (second lowest)
*Homeowners (B0%) with mortgages (second highest %), living in newer single-family homes, with median home value slightly higher than
the U.5.

*Two workers in the family, contributing to the second highest labor force participation rate, as well as low unemployment
*Do-it-yourselfers, who work on home improvement projects, as well as their lawns and gardens

*Sports enthusiasts, typically owning newer sedans or SUVs, dogs, and savings accounts/plans, comfortable with the latest technology
*Eat out frequently at fast food or family restaurants to accommodate their busy lifestyle

*Especially enjoy bowling, swimming, playing golf, playing video games, watching movies rented via Redbox, and taking trips to a zoo or
theme park

LifeMode 1 Affluent Estates

*Established wealth—educated, well-traveled married couples

sAccustomed to "more": less than 10% of all households, with 20% of household income
*Homeowners {almost 90%), with mortgages (70%)

*Married couple families with children ranging from grade school to college

*Expect quality; invest in time-saving services

*Participate actively in their communities

*Active in sports and enthusiastic travelers

LifeMode 8 Middle Ground

«Lifestyles of thirtysomethings

*Millennials in the middle: single/married, renters/homeowners, middle class/working class

«Urban market mix of single-family, townhome, and multi-unit dwellings

-Majority of residents attended college or attained a college degree

*Householders have ditched their landlines for cell phones, which they use to listen to music (generally contemporary hits), read
the news, and get the latest sports updates of their favorite teams

*Online all the time: use the Internet for entertainment (downloading music, watching YouTube, finding dates), social media
(Facebook, Twitter, Linkedin), shopping and news

Leisure includes night life (clubbing, movies), going to the beach, some travel and hiking

LifeMode 5 GenXurban

«Gen X in middle age; families with fewer kids and a mortgage

*Second largest Tapestry group, comprised of Gen X married couples, and a growing population of retirees

*About a fifth of residents are 65 or older; about a fourth of households have retirement income

«Own older single-family homes in urban areas, with 1 or 2 vehicles

Live and work in the same county, creating shorter commute times

*Invest wisely, well-insured, comfortable banking online or in person

*MNews junkies (read a daily newspaper, watch news on TV, and go online for news)

*Enjoy reading, photo album/scrapbooking, playing board games and cards, doing crossword puzzles, going to museums and
rock concerts, dining out, and walking for exercise
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LEE’S SUMMIT TAPESTRY
LIFEMODE GROUPS: FAMILY LANDSCAPES, AFFLUENT
ESTATES, MIDDLE GROUND & GENXURBAN
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #1: SOCCER MOMS

The rise of the dual income, community-minded family is a demographic trend
that’s taken hold in Lee’s Summit over the past five years. That insight is among
several key demographic trends identified by North Star Destination Strategies and
presented to EDC and City leaders in 2015.

The information will inform the City’s economic development efforts by offering
valuable insight into key demographic trends, North Star’s research will now enable
the EDC and City to target specific industries for expansion and new business
attraction. A description of the Soccer Moms Tapestry Segmentation is below.

p: Family Landscapes

Moms
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #1: SOCCER MOMS

ip: Family Landscapes

Soccer Moms

Households: 3,327,000

Average Household Size: 2.96
Median Age: 36.6

Median Household Income: $84,000

WHO ARE WE? OUR NEIGHBORHOOD SOCIOECONOMIC TRAITS
Soccer Moms is an affluent, family-cdented market * Socoer Moms msidents prefer the sububan = Education: 37.7% college graduates, mom
with a country flavor. Residents are partial to naw housing perpheny of metropalitan areas than 70% with some college education
away from the bustla of the city but close encugh 1o » Pradominantly single family, homes are in * Low unemployment at 5 9%; high labor
Commute to F.lhi'iU'b‘:'*:.lh-dl job contors. Life in this suburban newar neighborhoods, 36% built in the force participation rate at 72%, 2 out of 3

wildarness offsats the hectic pace of two working parnts 1990 (ndex 253), 31% buil since 2000 houscholds includa 2+ workors (Index 124)
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= Madian home value is $2264 D00 paying bills, or even shopping anline

= Wall msured and invested in a rangs of
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to stochks
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Most houssholds are marriad couples
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #1: SOCCER MOMS

Mode Group: Family Landscapes

Soccer Moms
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #1: SOCCER MOMS

ip: Family Landscapes

Soccer Moms
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #1: SOCCER MOMS

Mode Group: Family Landscapes PESTRY
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #2: PROFESSIONAL PRIDE

In recent years, the Lee’s Summit community has grown in the number of
households characterized by Professional Pride. These consumers are well-educated
professionals that have prospered throughout the Great Recession. Details about the
Professional Pride Tapestry Segmentation are below.

Affluent Estates

Professwnal Pride

Households: 1,878,000
Average Household Size: 3.11
Median Age: 40.5

Median Household Income: $127,000

WHO ARE WE? OUR NEIGHBORHOQD SOCIOECONOMIC TRAITS

Profoessional Pride consumais s well-educated caroar
professionals that have prospared through the Groat
Recossion. To maintain their upscalo suburban lifostylos,
thaso goal onentod couples work, often commuting far
and working long hours, Howover, thair schadules aro
fine-tuned to maot the neads of their school age childron
Thay are inancially svevy; thoey invest wisely and benalit
from inorest and dividond incomae. So far these establishod
famibies have accurmnulated an averagoe of 1.5 million dollars
in not weorth, and their annual housshold income runs at
mare than teico tha US lovel. Thoey take peice in their nawor
homas and spend valuable time and energy upgrading

Their homeos aro furnishad with the latost n homo tronds,

incheding finished basements equipped with home gyms
and in-home theaters

TAPESTRY
SEGMENTATION

» Typically owner ocoupied (indox 173),

singlo-lamily homas are in nower neighbor
hoods: 5%% of units woro built in the L

20 yoars

» Naighborhoods are pamarily located
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mntrnpﬂlll.nn S

= Most houssholds own two or thioo vohicles;

leng comimutes are the norm

= Homes am valued at mom than twice the

US median homa value, although thres out
of four homeownars have mongages 1o

pay off

» Famiios are mostly mamied couples (almost

BO% of housaholds), and more than half of
thoso familios have kids. Thair average
housohold size, 3.11, roflects the prosonce
of childeon

* Professional Prido consumars are highly
qualified in the science, technology, law,
or finance fields; thoy've worked hard 1o
basild thair professional reputation or thair
start-up businossos.

» Thase consumens am willing to risk thedr
acrumulated wealth in the stock markat

Thay have a profemed financial institution,
roqularly read financial nows, and use the

Intarmot for banking transactions

» Theso residonts are goal onented and
strive for ldelong saming and leaming

o Lile hom & woll organired; mouting is a koy
ingredient to daily life
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #2: PROFESSIONAL PRIDE

Affluent Estates TAPESTRY

@ Professional Pride SEGMENTATION
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NORTH STAR DESTINATION STRATEGIES

COMMUNITY MARKETING AND COMMERCIAL REAL ESTATE RESEARCH AND ANALYSIS

LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #2: PROFESSIONAL PRIDE

Affluent Estates TAPESTRY

@ Professional Pride SEGMENTATION

MARKET PROFILE s pratiesenes s ssomaeet s st by ct ity HOUSING
# Thase frecquent travelors take several domaestic rips a year, preferming to book thair Moufian bama vk m deplayed for markets that e prema iy
plane tickots, accommodations, and rental cars via the Intermat 'r""‘""" "“’“’“""- v 1ent i shown "'i‘ romto "‘"""'-"'“""":*"1
eniide arud homme willee afe edlamated b . Haoisin e e e
* Rasidents take pride in their picture-perfect homes, which they continually upgrada. They ot e lrcrm W “mn’g._.r‘,'._m,‘::‘.ﬂ ,m,,‘,,m-;_“., =

shop at Homa Depot and Bed Bath & Bayond to tadkle the smallor home improvemaent
.mr..iplonmdul-ng tasks but contract out tha langer prejects

» To keep up with their busy houssholds, they hire housekespers or professional cleaners

* Rosidonts aro propared for the ups and downs in lfo; they maintain Mo insursnce; homeownors
and auto vursnce; as well as medical, vision, dental, and ription inssance throudgh work
They aro acthely ivesting for the futuno; they hold 801k) and IRA retiremont plins, phes securities.

» Consumars spond on cradit bat have the disposable incoma 1o avoid a balance on thair
credit cards. They spend heavily on Intemet shopping; Amazon.com is a favorite website

s Corsurmars find tme in thir busy schodules for thomsabes. Thay work out in thes horme gyms, Typical Housing:
owning at least a treadmill, an elliptical, or weightlifting equipment. They also visit the salon Single Family
and spa regularly,

ian V. z
» Al family mombsers aro avid readors; thoy read on their smanphonos, tablots, and ::::.;;] alue:
a-readers but also mad hard copies of spicuman, home service, and spons magazings S
* Rosidonts, both young and old, ane tach sawwy; they not only own the latost and greatest in -
tablats, smartphones, and laptops but actually use the features sach has 1o offec
POPULATION CHARACTERISTICS ESRI INDEXES
Tkl popalation, awsrsge anoual pogralsticon chargpe ncs Consun 20H), ared svesage K ko theee ndoxes 1o deplay seersge bouseboid wealth, socosoosmomes siahus,
dlenaity fpogralstion per scpewe mile) are displayed for the norket relatie o the sine arvd houpineg sffcackabslity fon the market elative o US sl
and chardpe among ol Tapeatry markos. Dats aatimatod by Eai
LT Population Moo
— ) 0 266 350
£ 0
Waoalth Index
5% Pnp:hﬂmﬂmlh [ Arrmaal Y L
0 203 5
i Sociogoonamic Status Index
Populaticn Density (Pamcns pes g, mis)

_‘3— 0 166 350

] Housing Affcrdabdlity indax
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #2: PROFESSIONAL PRIDE

p: Affluent Estates TAPESTRY

Professional Pride B EOANTAEN

SEGMENT DENSITY
This rag illistiates the density an

¥ '
distrbution of the Frodessional Pride
lageesiry Segment by hausehalids -
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NORTH STAR DESTINATION STRATEGIES

COMMUNITY MARKETING AND COMMERCIAL REAL ESTATE RESEARCH AND ANALYSIS

LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #3 : HOME IMPROVEMENT

Lee’s Summit has seen an increasing number of Home Improvement households.
These are generally married couple families with single-family homes that are
owner-occupied. Details and a description of the Home Improvement Tapestry
Segmentation are below.

Aode Group: Family Landscapes e
Home Improvement

Households: 2,058,000

Average Household Size: 2.86
Median Age: 37.0

Median Household Income: 367,000

WHO ARE WE? OUR NEIGHBORHOOD SOCIOECONOMIC TRAITS
Married-coupla families occupy well over hall of these » These are low donsity suburban » Higher participation in tha labor fome and
suburban households. Most Home improvemant naighborhoods lower unemployrment than US levels; most
residences are single-family homes that are ownaer « Eight of evary 10 homos am traditional houmeholds have 2+ workers

;-K'(U"I‘"j' wl'ﬂ; u“;r ki f|f:hfuf d“tl l';‘“;l'l:l'j" '"‘"l*""’ single-family dwellings, owner ocoupied. = Cautious consurners that do thoir resaarch
Y faaviors. ducabion and diversily lovols ane simisar to Lx-1mu Lﬂ.l o d"-. protoct IJ‘H:II P TTIE
the US as a whole. Thesa familes spand a lot of time on * Majority ”{ tha homes wera built betwean . -

the go and therefore tend to eat out reqularly. When at 1970 and 2000 = Typically spend 4-7 hn-;..'r'. par woak

home, weekends am consumed with home impeovement = Mare than half of the houssholds consist commuting, and, therafors, spaend

and rermodelkng projects of marmed-coupls families; ancthar 12% significant amounts on car mantznance

wcliocks sincle pusrarit lnilos [perdormed at a department siome or
auto repair chain store)

* They s paying off stud=nt loans and
sacond mortgages on homss

* They spond haavily on eating out, at both
st -food and family restaurants.

= They like to work fom home, when possble

TAPESTRY
SEGMENTATION

Pl e s st e s e v ot e 1 i e by 0
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #3 : HOME IMPROVEMENT

L up: Family Landscapes : TAPESTRY
@ Home Improvement SEGMENTATION

AGE BY SEX sans RACE AND ETHNICITY s INCOME AND NET WORTH
MR M TW A B s e T et s

ethinic groups. The mdex oF Une I Household income and

(e mpldete drasrainyl o

e e
- | -
5 | : -
b - Diversity Index £2.1
b I.\: - | i Maodian Houtshold income
044 [ =rita s ua
= L T Mubnpls 5
i 44 i e ] ! e $47.000
54 ] E=mh Other s -m —
i | — [ Mook 500
£ [ [Ty Boien an| =
H I [ —— lar L ik
K- — PR [ om Mackian Net Worth
! = 1
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= B 5 i S0
Malo Famala N—— — 3 i
AVERAGE HOUSEHOLD BUDGET INDEX OCCUPATION BY EARNINGS
The index compares the sverage amount spent nthie marlket’s housshold buadgets for The §we oooupatiors with the highest numbser of workers i the mariet ore deplaped
huming, food, apparel, e, to the sverage smount spent by o US households, fn index by el earnimgs. Darta froms the: Canae, Buresy's Amesncan Commmin ity Surey
ol 1000 i syt i, Aot b sl 1D e, it awmrangger spwending by commumenns in thin marksi
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #3 : HOME IMPROVEMENT

feMode Group: Family Landscapes ¥, TQPESTR_\Y
Home Improvement =

MARKET PROFILE o pesbmsss s sstwasie s ot by ¢ i HOUSING

= Enjoy working on home improvemnent projects and watching DIY networks. Minchian home valus s displayed for markets that e primanily
" -

abwyvan for fenbef oo geed marke s

* Maks frequaent trips to warshouse/dub and home improvement stores = vl e by Exri. Howsing type and aeerage
in thaer minivan or SUV pert are from the Censas Barean’s Areeriean Comsmanity Survey

= (wn a giant screen TV with hber-optic connection and premium cabls;
rent VDS from Redbox or Metflo

= Vary comfcrtable with new technology; embrace the convenience of
comploting tasks on a mobile dovice
» Enjoy dineng at Chilis, Chick-fil A, and Panera Bread.
# Fracuantly buy children’s clothes and toys
Typical Housing:
Single Family

Median Value:
$174,000

POPULATION CHARACTERISTICS ESRI INDEXES

Testal poespriskatioon, avairacge el pegailation changps sines Corsis 200, aned avenanps Frai chssrle puise] thasss irscbnms. 4o clingslay avmiaops boumebolcd wealth, s iosoosormic slatum
desrwity {population peer wpase mi led v clispelaped o the enaricst pelative o thes sine ] haowpsinng alfordsbilieg b dhe rnaket selatie 1o U5 staredands.
ancl charggs amorag all Lapestry maekets. Data estimatodd by i

o Population

d C 120 35

L 00, OO0
Waalth Indax
1 5%, Population Growth (Ansas %)

£ "
- J 122
- Soclosconomic Status. index
Population Dameity (Pesoo pes . mdel

A ) 199

Al Housing Afordability Index
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #3 : HOME IMPROVEMENT

de Group: Family Landscapes TAPESTRY
Home Improvement GMENTATION

SEGMENT DFNSIT‘T’ i
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LEE’S SUMMIT TAPESTRY

TAPESTRY SEGMENTATION #4 : OLD & NEWCOMERS

Another growing tapestry segmentation in Lee’s Summit is the Old & Newcomers,
characterized by a singles lifestyle that is budget conscious. Details and a description

of the Old & Newcomer Tapestry Segmentation are below.

Middle Ground

Old ahd Newcomers

Households: 2,774,000
Average Household Size: 2.11
Median Age: 38.5

Median Household Income: $3%,000

WHO ARE WE? OUR NEIGHBORHOOD SOCIOECONOMIC TRAITS

This market features singles’ ifestyles, on a budget. The = Metropolitan city dwellers

focus is mone on convenkence than consumarism, economy « Fredominantly single househalds
over acquisition. Old and Newcomers ks composed of {index 148), with a mex of mamed
neighborheods in transition, populated by rentors who are

. couples (no children); average
just beginning their carers or retiing. Some ame still in

housshold size kower at 2.11.

college; some ame taking adult education dasses. Thay
support environmental causes snd Starbucks. Age is not " Mﬁ_rmﬁ‘r occupied, average ment
always obuious from their choices £800 (ndax BE)

o A5% of howsing units are single-Family
dhwsllings, 44% are multiunit buildings
in older neighborhoods, built before 1980

s Ayorage wacancy rate at 11%

= Unaempleyment is lower at 7.8% (indax 71),

with an average lsbor force participation
rate of 42.6%, despite the Increasing
numbor of mitsod workers

» 30% of households are currently receiving

Social Security

* 28% have a college degree (Index 77),

13% have some college education
10% are sull enmolled n college (Index 128).

* Comumers are price awars and coupon

chippars, but opan to impulss buys

s Thoy are attontive 1o ensdmonmental concems.

= They are more comforiable with the Etes:

SEGMENTATION

technology than buying a car

BTl b i Watlig bty W0

Comtrres ke st b, e
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #4 : OLD & NEWCOMERS

Middle Ground TAPESTRY.

Old and Newcomers SEGMENTATION

AGE BY SEX jeus RACE AND ETHNICITY seess INCOME AND NET WORTH
" r—— " . st ¢ e WLl bes mabeidd et theormos, ki
Median Age: 38.5 U5 37 ¢ o dhobtz, soourod fo.q, mortooes
1 inchcas arde). Housahold moome and
L - | iy
11 o |
) L
g e Mo dian Housshold income
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7 -] |
¥ = 1 = %
g || — L .
5 [y e— |
x & i |
15-1 [ 1
Wi 1
| — I
I 1 .
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Bals Famale L Bt
AVERAGE HOUSEHOLD BUDGET INDEX OCCUPATION BY EARNINGS
Tha inclios compesns the sverage amount spand in this market's houschold budgats for Th: e \"\.".'qul'.h s warth thez }' 'h*: nirmibecr of wosriers i tha m arhl: ara dsplaryod
haiging, food, spparal, stc., w the aem@mae amount apent by ol US hosekbolde. An ircko by Prusclian aarmiregs. Data fre preaa Bumaus Ame T L Sy
of 10 s average. An indox of T20 shows that average spanding by consuma s in this markot
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #4 : OLD & NEWCOMERS

Middle Ground

Old and Newcomers

MARKET PROFILE s smsicmwrms s sstwmsiad o i e £ it HOUSING
* Residents are strong supporters of environmental organizations Median home valie & deplayed 'I- markists that ane primarniby "
© " ", [} I s b e wm ] P
* Thay prefor coll phones to landlines Farw st yhi= el e age
. t Bupea’s Mararican Commar L

* Ereriainmant features the Intemot (dating sites and games), movies at homa,
country music, and nowspaporns

v " ———
= Vohiclas are basically just & means of transportation o
= Food features comenience, frozen and fast food F e
* They do banking as lkaly in person as online Y  Home
| Dwn Ownership | Rant
am s sisw

Typical Housing:
Smgle Family
Mudtmnits

Average Rent:
5830

POPULATION CHARACTERISTICS ESRI INDEXES

Totad populaiion, avarage anmual populaiion change since Census X0, and sweraoe Eui dewslopod dwoa indenos 1o display average bousehold weslih, sociooconomic uans,
ety [poprdation ped scpmaee milke) ae displayed for the marke slative 10 e siae il haonmarg affordabiling for dhe marker sekithe 0 LS sandedcs
i chipe amondg al Tapoestry mankess. Data estimated by Esel

0 Population

= .\_.'*:n B . w

Wealth Inde
5% Population Growth phesl %) .
-— C "9 ! 35(
it - . ve] S

sl Soclosconomic Status Indax
Population Density [Pemoes per g, s

Housing Aordability Incax.
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TAPESTRY SEGMENTATION #4 : OLD & NEWCOMERS

@ Old andHI\]ewgomers

SEGMENT DENSITY

This i lhastrates tha density and
ditribution of the Old and Newcome
Tapestry Segment by houssholds

. )
Low
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #5: BRIGHT YOUNG
PROFESSIONALS

The Bright Young Professionals tapestry segmentation is also noted in recent Lee’s
Summit data. Bright Young Professionals are typically young, educated
professionals living on urban outskirts. Details and a description of The Bright
Young Professionals tapestry segmentation are below.

Middle Ground

Bright Young Professionals

E

Households: 2,613,000

Average Household Size: 2.40
Median Age: 32.7

Median Household Income: $50,000

WHO ARE WE?

Bright Young Professdonals is a large market, primarily
located in urban outskins of lange metropolitan amas.
Thesa communities s homs to young, educated, working
professionals. One out of thiee houssholders is under

the age of 35, Shghdy more diverse couples dominata
this markot, with more rentoes than homeownars. Mom
than nwo-fifthe of the howseholds live in single-family
homaes; over a third live in 5+ unit buildings. Labor force
participation is high, generally white-collar work, with a
mix of food service and part-time jobs (among the college
studants). Madian household income, median haorme value,
and average rent are close to the US values. Residents

of this segment are physically active and up on the

latest technolodgy.

TAPESTRY

SEGMENTATION

QUR NEIGHBORHOOD

* Approximately 56% of the housshaolds rent;

44%, cwn their homas

= Housshald type & primarily couples,
married {or unmamied), with above
average cancentrations of both
single-parent (index 125) and
single-person (Index 115) households

» Muftiunit buildings or row housing
rake up 55% of the houwsing stock (row
hewasireg (Indes 1821, buildings with
519 wnits (Incex 2777 44% built 1980-59

= Pwsrage ment i slightly higher than
the LS (Indax 107)

= |ower vacancy rale is at B.¥%

Pt b s s s e s wn

SOCIOECONOMIC TRAITS

* Education completed: 36% with some
colloge or an associate’s degree, 30 with
a bachelor’s degree or higher. Education
in progress s 109 (indax 127}

= Unemployment mate is lower at 7.1,
and labor force participation rate of 73%
is higher than the LIS rate

& Thess coOnsLOmers ane i o e
latest rm_,'\u.lu:n-

* Thay get moat of their information from
tha Intemst

= Concem about the envisonmant
impacts thair F.ur\rh.wr.q decisions.

o B g e by
[ e
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #5: BRIGHT YOUNG
PROFESSIONALS

K Middle Ground . TAPESTRY
@ Bl‘lg ht Young Professionals SEGMENTATION

AGE BY SEX s RACE AND ETHNICITY sxsue INCOME AND NET WORTI—-

" i Than [vernsty il eormemarizo raectal snd othese drorng. Thn mcea
+ 32.2 US 374 ik i
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LEE’S SUMMIT TAPESTRY
TAPESTRY SEGMENTATION #5: BRIGHT YOUNG

PROFESSIONALS

Middle Ground

3C Bright Young Professionals

TAPESTRY
SEGMENTATION

MARKET PROFILE s prbrmrs s s
= {hwm US savings bonds

= Oam newer computors (desktop, laptop, or both), IPods, and 2+ TVs

= Go online to do banking, access YouTube or Facebook, visit blogs, and play games

# Lsa coll phones to tesd, edeem mobile coupons, listan to music, smd
check Tor nevs and financial information

= Find ksisure guing to barsiclubs, attending concens, going 1o the oo,
and renting DVDs from Redbox or Metflis,

* Read sports magazines and participate in a variety of sports, nchuding backpadking,

baskethall, football, bowling, Pilates, weight lifting, and yoga

= Eat out often at fast-food and family restaurants

POPULATION CHARACTERISTICS

Total populabion, average anmual population change snos Consus 2010, and avorage
density (population per square mik) are displayed for the maroet relative to the siee
and changs amaondg all Tapestry markets. Dota estimated by Bl

W0 [Population

4,309,000

| Population Growth (Al %)

[FE. 3
Pqpulatum Density (Femans per ag. miks) =

HOUSING

L

TG O peod mmarkas
- W R

Typical Housing:
Singla Family;
Multiumits

Average Rent:
51,000

ESRI INDEXES

Esn developed three mdowes 1o dsplay avorage houschold wealth, scooeconomic stane,
ard howsing aficecabdiny for the market bt o US stondands

: 66
‘Waalth index
103

Sacioaconomes Status Indax

Housing ARfordability indax
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TAPESTRY SEGMENTATION #5: BRIGHT YOUNG
PROFESSIONALS

TAPESTRY
8C Bright Young Professionals MENTATION

SEGMENT DENSITY

Thie map lhastratos tha density and
distribution of the Bright ¥owng Professionals
Tapastry Segemant by houwsahalde
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Tapestry Segments | Lee's Summit Residents vs.

30.0%
25.9%
25.0%
20.0%
15.0%
10.5%
10.0% 6.8%
6.9% 7.6%
5.4%
5.0% 3.3%

7.5%

%
3%

A% gl

6.9‘}2'9%

3%
1.4%

Kansas City Regional Profile

1.7%

(Households)

$$3

Affluence Range

3 >

2011

VS

Farni

Moms

Soccer

Soccer Moms is an affluent, family-oriented market
with a country flavor. Residents are partial to new housing
away from the bustle of the city but close enough to
commute to professional job conters, Life in this suburban
wilderness offsets the hectic pace of two warking parents
with growing children. They favor time-saving devices,
like banking online or housekeeping services, and
family-criented pursuits.

* Education: 37.7% college graduates; more
than 70% with some college education.

* Low unemployment at 5.9%; high labor
force participation rate at 72%; 2 out of 3
househeolds include 2+ workers (Index 124).

Affluent Estates

Professional Pride

Professional Pride consumers are well-educated career
professionals that have prospered through the Great
Recession. To maintain their upscale suburban lifestyles,
these goal oriented couples work, often commuting far
and working long hours. However, their schedules are
fine-tuned to meet the needs of their school age children.
Thay are financially savvy; they invest wisely and benefit
from intarest and dividend incoma. So far, these established
families have accumulated an average of 1.5 million dollars
in net worth, and their annual househald income runs at
more than twice the US level. They take price in their newer
homes and spend valuable time and energy upgrading.
Their homes are furnished with the latest in home trends,
including finished basements equipped with home gyms
and in-home theaters.

2015

Residents Kansas C onal Profile
12 Up and Coming Families  22.6% |32 Rustbelt Traditions B.4%
104 Boomburbs 15.0% |12 Up and Coming Families 6.7%
106 Sophisticated Squires 11.7% |04 Boomburbs 5.5%
I3 In Style 7.3% |19 Milk and Cookies 5.1%
28 Aspiring Young Families 6.2% |17 Green Acres 4.7%
02 Suburban Splendor 6.0% |18 Cozy and Comfortable 4.4%
33 Midlife Junction 5.6% |06 Sophisticated Squires 4.3%
148 Great Expectations 5.5% |28 Aspiring Young Families 4.2%
07 Exurbanites 5.4% |48 Great Expectations 3.9%
143 The Elders 4.8% |39 Young and Restless 3.5%

Residents Kansas City Regional Profile
4A Soccer Moms 25.9% |5D Rustbelt Traditions 7.5%
|B Professional Pride 10.5% [4A Soccer Moms 6.1%
|BF Old and Newcomers 7.9% |6A Green Acres 5.0%
|4I3 Home Improvement 7.6% |BF Old and Mewcomers 4.6%
B ™ o s 4
| C Boomburbs 6.9% |[I2B Traditional Living 4.3%
1D Savvy Suburbanites 6.8% [4C Middleburg 4.0%
| E Exurbanites 5.4% |[11B Young and Restless 3.9%
5E Midlife Constants 4.3% |5B In Style 3.6%
5D Rustbelt Traditions 3.8% |ID Savvy Suburbanites 3.3%
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Top Ten Tapestry Segments Lee's Summit vs U.S.

Lee's Summit mUS.
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B Kansas City Regional Profile (Households) Lea's Surmmit Residents (Housaholds)
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